B R DE (07/2~08/1)

Project scale (Feb. 2007-Jan. 2008)

REHR Fiscal year ended Jan. 2004 Jan. 2005 Jan. 2006 Jan. 2007 Jan. 2008
1BBYUOFIRB (LIEFEDE) Average number of units per site 5.3 5.2 5.0 4.5 5.1

REHA Fiscal year ended Jan. 2004 Jan. 2005 Jan. 2006 Jan. 2007 Jan. 2008
194 s (FF) Average land area 36.3 36.5 39.5 39.9 42.8
FEYETE () Average building area 29.5 29.0 28.7 29.8 31.1

TEEL Number of tsubo (approx. 3.3m*) under 25.0 25.1t030.0 30.1 t0 35.0 35.1 t0 40.0 40.1 and up
FPEMFEEETOLMEBEDORER L (07/1) Breakdown of single-unit housing sold by land area (Jan. 2007) 4.8% 4.3% 33.6% 24.5% 32.8%
FPESFEETOLMEEDREREE (08/1) Breakdown of single-unit housing sold by land area (Jan. 2008) 4.5% 3.2% 26.7% 23.2% 42.4%

ED ABSLA)OFHERIE. BT AD1 RIS YL OBRBTEBELTEET,

E2) T L hEEE ARG E R EICHELTHYET,

E3) TR EEE. R E R ECEELTHYET,

Note 1: Average number of units per site is based on the number of units per site at the commencement of construction.
Note 2: Average land area is based on the land areas of properties offered for sale.

Note 3: Average building area is based on the building areas of properties offered for sale.
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1BSEH) OFHRY (LIEF RS H)

Average number of units per site

150 [~ R, projects

120 SR T DHIZH

Projects involving less than six units

415 —

415 projects
x24T 73515

* Total number of projects: 573
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30

1 5 9 13 17 21~25 & units

FPESFREFEDO L EBOEL

Breakdown of single-unit housing sold by land area

1 tsubo = 3.3m?

~25.04F 25.1~30.0F ~25.04F 25.1~30.0F
under 25.0 tsubo 25.1 to 30.0 tsubo under 25.0 tsubo 25.1 to 30.0 tsubo
4.8% 4.3% 4.5% 3.2%

40.13F~
40.1 tsubo and up

40.14F~

40.1 tsubo and up

Jan.
4 2.4y, 2005

FESBREFEOFHLEFE TR YEE

Average land area - Average building area

¥ /tsubo  1tsubo =3.3m’
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39.9/
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32
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28

il 31.1
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Jan. 2004 Jan. 2005 Jan. 2006

== F¥EHETE Average land area
- FHEYMETE Average building area

Jan. 2007

Jan. 2008
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B L S RRER

Breakdown of customers - Number of questionnaire respondents

EfE(Consolidated)

REHA Fiscal year ended Jan. 2004 Jan. 2005 Jan. 2006 Jan. 2007 Jan. 2008
EREH (A E+FEDEE)  Number of questionnaire respondents (Land + Single-unit housing) 15,330 16,742 16,157 11,878 9,969
REAH (LD E+FENE) Number of units sold (Land + Single-unit housing) 3,652 3,949 4,024 3,255 2,538
B IR (EH D EFE55E) Number of units directly sold (Land + Single-unit housing) 2,357 2,382 2,183 1,770 1,483
R (B ERFEHEYA & REE) Ratio (Number of units directly sold / Questionnaire respondents) 15.4% 14.2% 13.5% 14.6% 14.9%
it - —MEE Touei — End-users 59.3% 56.9% 49.5% 51.3% 52.2%
it - hNEE > —RER Touei — Brokers — End-users 40.7% 43.1% 50.5% 48.7% 47.8%

F) REREBHIE UHMELEICLIEE CRIBE) 0I5 RRICEBBVLEBARRAEEL B EHROHTT,

Note : Questionnaire respondents represents the number of persons saw one of our advertisements, visited the site, and registered their names.
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| BB
Breakdown of customers by age

N/ Number of clients
2,500 —

40%*% under 40

2,000

1,500

Jan. 2007 10.2 %
san. 2008 7 0.4 %

1,000

500

¢ under 29 30s : 40s 50s

Jan. 2008
Jan. 2007
Jan. 2006

| IRSREEBIRS S
Sales breakdown by sales channel

) REABERTSICEPEBRIETT,
Note: The above graph represents the breakdown of real estate sales.
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o YM-—REE Touei = End-users
o YN EE>—HREEE  Touei — Brokers — End-users

Jan. 2005

60s and up

Jan. 2008

| EEREREEEARORE
Trends in questionnaire respondents and units sold
4.,/ Number of units sold Number of questionnaire respondents
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12,000
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o RERBH (LHAEFESE)

=== LbE (BiRGEHE LS RER)
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Jan. 2008

Number of questionnaire respondents (Land + Single-unit housing)

o BRERSGEGE (LS EHFESE)  Number of units directly sold (Land + Single-unit housing)
Ratio [Number of units directly sold / Questionnaire respondents)
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it == (PER) - # il & =S (PBR)

Price-earnings ratio(PER) - Price-book value ratio(PBR)

EifE(Consolidated)

REH Fiscal year ended Jan. 2004 Jan. 2005 Jan. 2006 Jan. 2007 Jan. 2008
Bk A%k () Closing stock price 3,390 2,575 1,999 1,890 888
1RESS /v A HBSEFIZE (F9) Net income per share 272.55 205.82 144.57 95.46 1.60
FAMUNZE R (PER) Price-earnings ratio (PER) 12.44 12.51 13.83 19.80 555.00
) Net assets per share 1,328.93 1,315.92 1,414.09 1,464.11 1,411.72
Ml E E B (PBR) Price-book value ratio (PBR) 2.55 1.96 1.41 1.29 0.63
BC 1R GE#E) Dividend payout ratio (consolidated) - - - - 2,500.0%
Bo 1 m) (BLAR) Dividend payout ratio (non-consolidated) 18.5% 26.5% 32.2% 45.6% 401.2%
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VREE 7-V) S RS - BRMINEESR (PER)

Net income per share- Price-earnings ratio (PER])

M. yen f&/PER
400 — 555.00 _ ccp
—| 554
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= 20
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— 16
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50 —
160 |2
0 ! ! ! ! 0
Jan. 2004 Jan. 2005 Jan. 2006 Jan. 2007 Jan. 2008
1#RY7) HEAFEFIZE  Netincome per share

== FkffINEEE (PER) Price-earnings ratio

Ao (B1E)

Dividend payout ratio [non-consolidated)
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=B= FRitEm Dividend payout ratio(non-consolidated)

1HRE 7V FE R - B E SR (PBR)

Net assets per share - Price-book value ratio (PBR)
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Corporate data

TEAYE—

LEHIEATIFELINERETOFESBREREZHRIBL. SECERIXTENERELLTERROHE
KEsH) . TORBERFTHREIL33,00082BAELE,

L2EOFRABEEHHON0%EHHIEHBEY— Ty MBERREEPSE. BEED
MEEER>TEVWIET SR YT YMIRELZEBEEABHTBEPHENOLLERA.
77IV-BOHELT BEHHEPREOAOHE. O ZTEE. Iy TIREEDOER
BRERBNC BRNVI -3 EEBERFORBAELITTENIET,

o HHORATHIMEMS - HMAMICBAENRLVT R TV —BFHICLIBELER
BEER HE-ERBEHOGEMREFEEENGELA RO -RELEE] CWMA. [EFEWV]»
S5TESL]Z2RIETAREELT.CARBROYFR—FETIH/RVW AL TR MBEEDS VY —
EXERHBLTEVWIET,

L. ChoEZBCTHSICEMU KEOERERBCHELAETODRT -V RIS —DIEHE
B21-DICREDHEL. ERAM. BEMERA TN SRELFFIORBIZBIELTEVIET,

T MEEROBAPOKEEXRFERROE)IS%ULEZHBELT IR ERFELBIITHY.,
B BFBETERBETHLOMIBEATEVIET,

min

BQéF’c’Ien TW—=32TH=FTUDWVT

Bloom-ing 1. TEDBE = TERE D
2. <N BEEBED >ELLELV.FED
3. <FELENSERBED . BEELTND

BYTECEEN L E - EEOHINITE - RiEH ZHICESBEIE,
ZALGHAINEAEEAYICLTWEAWEEZTVET,
[BAVEELDOLED T ARLRTEFREL TWVLKEIIC]
RIEDPOEBRICERELTWNIB ZALEEEDS L TRIEVELTVET,
ZUT5E N0E 20FEBHToERENZE THILIICEWIB W E
[TIW=32FH—FL | EVHZORISADTOET,

Corporate message

Touei Housing entered the home sales market in the Tokyo metropolitan area in 1979. Home sales has
remained our main line of business and continued to grow since then, with a cumulative total of
33,000 homes sold since the company's inception.

We will continue to focus our business resources on the Tokyo metropolitan area - which accounts for
around 50% of the home sales market in Japan - so as to maximize operating efficiency. We will
continue striving to expand our product portfolio and business domains, endeavoring to capitalize on
changes in the composition of households and purchasing power, and working to expand beyond our
mainstay market of two-parent households to reach customers in single-person households, double-
income households, and senior citizen households.

We provide housing that is safe and secure. Harnessing proven research and development capabilities,
we have developed panel construction techniques that are highly resistant to earthquakes and our
high-quality homes are performance certified. By providing housing and services with outstanding
levels of value-added, we hope not only to improve living spaces but to enhance the quality of life of
our customers as well.

We are committed to being a good corporate citizen and a trusted partner to our shareholders and
other stakeholders by working constantly to enhance the efficiency, transparency, and soundness of
our business.

Touei Housing places a strong emphasis on returns to shareholders,and aiming to maintain a
sustainable dividend payment, has set a target for return on equity of 15% or more.

About “Blooming Garden”

Life surrounded by trees and flowers. Living spaces filled with joy.

Families united by love.

These everyday values are the dearest to our hearts.

Just as trees and flowers grow and bloom in the warmth of the sunlight, we hope to see families grow
and flourish in the living spaces we create.

The Blooming Garden name symbolizes these values and our sincere desire to give ever-lasting
happiness.

Fact Book 2008



En

%I
= N
X

EXHNE

B 5| & &4 1% B9

TJIV—T =

St HIE (20082 183188%)

Bt WREE
1951%3H10H
7,809,369,7008

REHAREHZAREMT H26%&35

=

o H ool B & & ool ok B W

REBHE R N ¥4
ARBFHRLE ’
DFREIMR
BRI

:§ 20

:§ 20

:8 21
FHEER
EE®

BEE®

BEE®

i H

T O O (T ==

MW ooF R O E

FEABREE
vrYa REEE
AXEERE
THAREE

HFERIT =HERRIT =FRRUFIRIT
HWERIT BLIEGHhREE

F1-I1q4 F—LP-EBRSH

TW—32T-H-F o EERTHASH

Corporate data (As of January 31,2008)

Name
Established
Capital

Head Office

Officers

Business lines

Main financial

institutions

Touei Housing Corporation
March 10, 1951
7,809,369,700 yen

4-26-3, Shibakubo-cho, Nishi Tokyo City, Tokyo

Chairman Toshihiko Sasano
President  Hiroshi Nishino
Executive Vice President : Hideo Shibata
Director Motoji Kameda
Director © Akira Nakazato
Director Tatsuya Miyazeki
Director Junichiro Mishima
Auditor Masaaki Kitagawa
Auditor ' Kouiji Fujita
Auditor Shuhei Homma
Auditor © Keniji Yoshino

Single-unit property sales
Condominium sales
Custom-built housing

Subdivision of land

Mizuho Bank, Ltd. Sumitomo Mitsui Banking Corporation
The Bank of Tokyo-Mitsubishi UFJ, Ltd.

The Bank of Yokohama, Ltd. The Shoko Chukin Bank
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